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Client Intro

Hobby Lobby is more than just an arts and crafts store, with departments ranging f rom various needs of home 
decorations, fashion fabrics to holiday supples. Hobby Lobby is the place to shop with Super selection. 

Hobby Lobby utilizes their website for general store information, online catalog, advertising, and project tutorials. The 
goal of the website is to guide the customer to the most appropriate services and products that Hobby Lobby o�ers. 
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What should it look like?
Project Goals
Having the ability to adjust the size of the font is crucial to the senior citizen user. The online 
catalog of the website should be accessible right away on the home page allowing for the website 
to be more functional. Visually, the website should be more appealing and more friendly to the 
user, allowing greater interaction and continued use.  

Redesign Opportunities
A wealth of information already exists on the website, but a more concise organization is needed, 
providing the appropriate information to the user without introducing distractions. In order to 
improve the visual hierarchy of elements on the website, a color coding method or grouping 
method will be implemented. 
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Comparisons

Advertisements along right edge, higher visibilityAdvertisements along bottom where they can’t be seem well

Navigation system more concise and easier to identifyNavigation was spread out and unclear, no coherent structure

Dedicated space for content existsNo room for dedicated content

Large ad for specials exists in more convenient location and 
takes up less room

Large ad takes up too much room on the website, leaving less 
room for anything else

Visual language is established with where certain sections are to 
be

Visual language is hard to understand as all elements are always 
in a new location on another page
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Concept _ Features

Screenshot 

Navigation is consistantly placed and reinforced the continuity between di�erent page types

The �exibility of  modular cells allow di�erent purpose of application

 The alternation of the images associate with the contents of page 
Old Hobbylobby website does not have elements to represent contents from pages, lack of identi�cation
 

Old Hobbylobby website does not represent consistant page layout

Old hobbylobby website does not have regulated elements for varied uses

 

content page

product detail page
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Interactivity

How does it drive?
the “feel”

the ease of use

the complexity

 

Incorporating the corporate colors of orange and blue into the website design was crucial to the overall feel. To ensure that visitors to 
the site were welcomed with vibrant and familiar colors, the color orange was used primarily for its high energy nature, and 
subsequently, the color blue was used as a cooling agent to counter balance the loudness of the orange. 

From a structural architecture point of view, the organization of information was one of the primary concerns in providing a solution 
and in addressing this issue several elements needed to be accessed. Such elements included; the navigation area, the company 
identity, primary information, secondary information and a sign up form. Each of these elements were placed strategically on the 
website to alleviate the clutter of the website and create an environment where everything just, “works.”   

Navigating through the website in an intuitive manner was the number one priority concern for the design solution. Pages that led to 
pages that led to pages needed to be consolidated and redefined in a concise and easy to access navigational system. The 
development of the slide out navigation system was conceived to be able to organize all the information. This system allows for all the 
categories to be visible, but allowing secondary information to be progressively disclosed to the user upon interaction with the 
navigation. 

Though there are many elements placed on this website, there exists a clear order in which the priority of information has already been 
assembled for the user.  In plain sight is the company’s identity, next is the navigation bar on the left hand side, then the large 
advertisement bar towards the top of the screen, followed then by the specials and other information located in boxes on the right 
hand side, and finally, the products detailed in the content area along with the sign up box for the newsletter. 
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Pro�les

 Student

• Columbus College of Art & Design
• 20 years old
• Major in Fashion Design

Housewife  Senior Couple
• Unemployed 
• 38 years old
• Married
• Interested in home deco, 
  art crafts

 

• Retired
• 58 years old
• Husband - interested in online sur�ng
• Wife - interested in painting, 
  stained glass making
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User Pro�les_Task

Pro�le 1  -  Student
• Columbus College of Art & Design
• 20 years old
• Major in Fashion Design
 

task: online shopping

step 1: visits website
step 2: locates Red Beads
step 3: adds beads to the shopping cart
step 4: �lls out personal information for checkout
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User Pro�les_Task

Pro�le 2 - Housewife 

 Student

• Columbus College of Art & Design
• 20 years old
• Major in Fashion Design
 

 Senior Couple

• Unemployed 
• 38 years old
• Married
• Interested in home deco, 
  art crafts

 

task: browse the website for coupons and latest store information

step 1: visits website
step 2: navigate website from advertisement modular  
step 3: printing coupons
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Pro�le 3 - Senior couple
• Retired
• 58 years old
• Husband - interested in online sur�ng
• Wife - interested in painting, stained glass making

 

task: access the website from google and �nd the stained glass class

step 1: randomly search from google
step 2: navigate website from coupon page 
step 3: �nd the link to store class schedule
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